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Thomas J. Watson, Jr., founder of IBM stated “Good design must primarily
serve people, and not the other way around. It must take into account
human beings, whether they be our employees or our customers who use
our products” and it was this foundation upon which Watson, Noyes and
Rand would develop the groundbreaking design ideology for the firm. While
Noyes focused on the products and architecture, Rand began to develop
the enduring visual identity. From his transformation of the iconic IBM logo
to the revolutionary Eye-Bee-M rebus design in the 1980s, Rand’s designs
for IBM left not only an indelible mark on the company, but would forever
alter the approach of modern graphic design.
For many designers, work for one large corporation would have sustained
them. However, Rand’s insatiable creativity allowed him to work for numerous
other firms, while maintaining a number of teaching posts throughout his
career. Rand also wrote innovative texts on graphics and on the role of
the designer.

To Design is to Transform

Few artists can revolutionize an approach to an art form, but
Paul Rand did just that when he began designing graphics in
the 1930s. From his early advertisements to iconic trademarks,
Rand produced a graphic design style that would inspire and
influence the postwar design ideology. Rand created countless
icons throughout this five decade career, many of which are still
in use today. Paul Rand entered the design world with a goal
to change the way designers approached the medium and to
revolutionize the manner in which viewers saw the products.
His early advertising works for Metro Associated Services,
Esquire and Applied Arts magazine saw him begin to redefine
the historic precedence.
When William H. Weintraub left Esquire to start his own firm in 1941, he
offered Rand the role of Creative Director. Rand quickly used this opportunity
to introduce his pioneering approach to graphic design on a wider scale.
His eye opening campaigns for both new and established companies won
him notice among designers, and firms sought his modern and radical
approach. Rand saw design as “a way of life, a point of view. It involves
the whole complex of visual communications: talent, creative ability, manual
skill, and technical knowledge.”
In 1956, Paul Rand would begin his landmark work for IBM, and over his
three decades with the firm he would fulfill his modern vision for graphic
design. Rand was brought into the firm by acclaimed architect Eliot Noyes,
who was hired to move the historic IBM identity in a modern direction.

For a man that revolutionized an art form, it is not surprising that he
took a similar pioneering approach to this personal collection. Housed in
a remarkable modern home that he designed with his wife Ann, Rand looked
at objects across the traditional categories of collecting. African sculptures
and works on paper by contemporaries adorned the walls of his modernist
fieldstone and glass home, creating an intimate space that showcased these
treasured works. Rand collected art alongside designs by other artists and
objects that simply captured his eye. Works from his collection were a source
of inspiration, and some even figured prominently in his graphic work. Rand
saw each art form as communicating meaning and narrative.
Paul Rand’s legacy as a designer is immense, with scholars and viewers
alike recognizing the tide of change he brought to the discipline. Steve Jobs,
one of many to work with Rand and admire his work noted, “Paul understood
the purpose and power of a logo better than anyone in history…He was also
the greatest living graphic designer”.

10s
30s

1914 Born August 15th
in Brooklyn, New York

1932 Attends Parsons School
of Design, New York
1934 Begins work as an
illustrator at Metro Associated
Arts, New York
1935 Design Assistant, George
Switzer Studio, New York
1936 Art Director at Apparel Arts
and Esquire magazine (continues
work for the firm until 1941)
1938 Designs first cover for
Direction magazine (continues
designing covers until 1941)
1939 First article published
about his work in PM magazine

40s

1941 László Moholy-Nagy
discusses Rand’s work in an
article in AD magazine
Exhibition, Katharine Kuh
Gallery, Chicago
Art Director, William Weintraub
Advertising Agency, New York
(continues work for the firm
until 1955)
1942 Teaches at Cooper Union
for the Advancement of Science
and Art, New York
1946 Designs the advertising
campaign for Ohrbach’s
department stores
Teaches at Pratt Institute, Brooklyn
1947 Authors Thoughts on Design
Exhibition, National Museum,
Stockholm
1948 Exhibition, Philadelphia
Museum of Art, Philadelphia

The Life of Paul Rand

50s

1950 Designs movie billboard
for No Way Out

60s

1951 Designs and builds his
home in Weston, Connecticut

1985 Publishes Paul Rand:
A Designer’s Art

1965 Authors Design and the
Play Instinct

Awarded the President’s Fellow
Award, Rhode Island School
of Design

1966 Awarded Gold Medal by
American Institute of Graphic
Arts (AIGA)

Authors I Know a Lot of Things
Professor, Yale University
(until 1969)

1959 Begins design work for
Westinghouse Electric Company
(continues work for the firm
until 1981)

Exhibition, International Typeface
Corporation Gallery, New York

Authors Little 1

1956 Hired by IBM and creates
the iconic IBM logo (continues
work for the firm until 1991)

Exhibition, AIGA Gallery, New York
and the Art Directors Club, Tokyo

1984 Authors Paul Rand
Miscellany

1962 Designs the American
Broadcasting Company
(ABC) logo

Exhibition, Institute of
Contemporary Art, Boston

70s

1986 Designs the NeXT
Computer logo
1988 Solo exhibition, The
Master’s Series, School of Visual
Arts, New York

1970 Authors Listen! Listen!
Exhibition, IBM Gallery, New York
and the Virginia Museum of Fine
Arts, Richmond
1972 Inducted into the New York
Art Directors Club Hall of Fame
1973 Designs the Cummins
Engine Company logo
Awarded Royal Designer
for Industry by the Royal
Society, London

1981 Designs the Eye-Bee-M
rebus poster for IBM
1982 Designs the cover for
the Annual of the AIGA Graphic
Design USA

1961 Begins design work for
Cummins Engine Company
(continues work for the firm
until 1996)

1954 Recognition, Top Ten Best
Art Directors, New York Art
Directors Club

1958 Designs book cover,
Prejudices by H.L. Mencken

80s

Authors Trademarks of Paul Rand

1952 Designs the El Producto
Cigar Company campaign

1957 Authors Sparkle and Spin

1960 Designs the Westinghouse
logo

90s

1992 Solo exhibition, Ginza
Graphic Gallery, Tokyo
1993 Authors Design, Form
and Chaos
Named Professor Emeritus,
Yale University
1995 Designs the logo for
USSB and Enron

1974 Resumes teaching at Yale
University (until 1996)

1996 Authors From Lascaux
to Brooklyn

1979 Exhibition, Philadelphia
College of Art

Exhibition, Cooper Union for
the Advancement of Science
and Art, New York
Paul Rand passes away on
November 26, 1996

Good design adds value
of some kind, gives meaning,
and, not incidentally, can
be sheer pleasure to behold;
it respects the viewer’s
sensibilities and rewards the
entrepreneur. Paul Rand

Paul Rand 1914 – 1996

Paul Rand was born Peretz Rosenbaum in Brooklyn in 1914
to Orthodox Jewish immigrants. His father owned a small grocery
store, for which Rand often painted signage and advertisements.
As a young man, Rand studied at Parsons School of Design and
Pratt Institute but never finished a degree. He found the courses
unstimulating, as many of the era’s arts programs were stuck
in very classical methodologies. Independently, Rand studied
early 20th century European modernism, which influenced
much of his early designs. He drew influence from the Bauhaus,
Constructivist, Cubist and de Stijl movements, as well as the art
of Paul Klee, Alexander Calder and Joan Miró.
Rand’s career led to monumental shifts in the field of American commercial
design. When he began working in media promotion and magazine design
in the early 1930s, there was a small group of American and European
expat designers who were beginning to combine the experimental formal
vocabularies of European design with the demands of American commerce.
Rand employed photography, montage, collage and “new typography”—
all methods popular among European modernists. These practices often
produced clever, minimalist designs, standing out from the advertising
of the era, which, in an emerging industrialized culture still hobbling out of
the Great Depression, was more concerned with promoting prosperity and
the status quo.

Rand’s demand for high quality and intellectual rigor were made apparent
early on, designing for Esquire-Coronet, Apparel Arts and most notably,
Direction magazine from 1937–1941, where he often worked for little to no
money in exchange for creative freedom. When he was just 23, he was given
the position of art director at Esquire. During this time, he also developed
the unique presentation style that he became known for: pitches were often
accompanied by hefty binders of drafts, references and research, effectively
exposing the design process as a methodical, searching, spiritual distillation
to bring about a pure marriage of idea and image.
In 1942, Rand began designing advertising and packaging for companies
such as El Producto Cigars and Ohrbach’s department stores, as well as book
covers and exhibition posters. The same year, he began teaching at Cooper
Union, with an appointment at Pratt following in 1946 and a position in the
Yale design department from 1956 to 1992. In 1947 he published his famous
Thoughts on Design, one of many books he’d write that featured his clear,
concise philosophies. Insistent on a holistic vision
of his life and work, Rand and his wife Anne,
an architect, built their now-famous Weston,
Connecticut home and studio
in 1951. The home was lauded for its intimacy
and singularity, for being an “enduring, essential
house” and was recognized as one of the ten
best American homes by Esquire in 1953.
By the 1950s, many American brands were
expanding internationally, bringing about the
need for corporate identity programs. In 1956,
Rand was hired by IBM to help shape the
company’s global brand and design their logo;
he would work for IBM for three decades. Some
of his most famous designs from this era are the
Eye-Bee-M rebus, campaigns for Westinghouse
and Cummins, and creating the ABC, UPS
and NeXT logos. László Moholy-Nagy, an idol of Rand’s, saw him as the
rare form of “an idealist and a realist using the language of the poet and the
businessman.” Massimo Vignelli, a fellow modernist icon, noted that Rand
“moved corporations to
new levels of intellectual elegance.”
In 1972, Rand was inducted into the New York Art Directors Club Hall of Fame
and received the Royal Designer for Industry award from the Royal Society
of London in 1953. Paul Rand passed away in 1996 in his Weston, Connecticut
home. He was working on publishing his seventh book, From Lascaux to
Brooklyn, and had just completed his final logo design for the B2B online
printing company Servador. His work has been the subject of retrospectives
at the Museum of the City of New York (Everything is Design: The Work of
Paul Rand in 2015) and The University of Michigan Museum of Art (2017) and
his work is held in the collections of Museum of Modern Art, New York, the
Smithsonian and many other institutions.

100 Paul Rand
Direction Magazine exhibition
poster
USA, 1939/1970
offset lithograph on paper
36 h × 24 w in (91 × 61 cm)
This exhibition poster is a reprint
of Rand’s iconic March 1939 cover
for Direction magazine. Title of
the publication and header have
been omitted. Printed signature
to lower left: [Paul Rand].
$ 700 – 900

101 Paul Rand
Stafford comprehensive and
advertisement collection
USA, c. 1942–44
acrylic and collage on artist
board, printed paper
16 h × 15 ½ w in (41 × 39 cm)
Collection includes twelve
advertisements and one
comprehensive. Signed
and dated to lower edge
of sketch: [Paul Rand 44].
$ 300 – 500

102 Paul Rand
Westinghouse advertisement
collection
USA, c. 1962
offset lithograph on paper,
printed paper
19 h × 13 ¾ w in (48 × 35 cm)
Collection includes seven
bound color proofs and
ten printed advertisements;
seventeen pieces total.
$ 300 – 500

Following the initial success
of his work at IBM, Rand was
approached by Eliot Noyes
in 1959 to replicate their success
with another historic American
company, Westinghouse Electric
Corporation. Like IBM, Rand
modernized all elements of the
firm’s graphic identity, including
its logo. By reducing the logo
to a simple letter designed in
a manner to evoke an electrical
panel, Rand created a daring
and enduring modernist symbol
for the firm. Rand became
instrumental in Westinghouse’s
retail advertising designs from
1961 through 1971, many of which
incorporate his own drawings
and handwriting.

107 Paul Rand
Westinghouse Design Center
poster
USA, 1968
offset lithograph on paper
27 h × 18 ½ w in (69 × 47 cm)
Printed signature to top left:
[Paul Rand].

view set of stools 109 and stereo cabinets 108 online

$ 300 – 500

104 Paul Rand
collection of nine Westinghouse
annual report covers
USA, 1970–1980
offset lithograph on paper
11 h × 8 ¾ w in (28 × 22 cm)
Collection is comprised of nine
annual report covers including
examples from 1970, 1974, 1979
and 1980.
$ 300 – 500

106 From the studio
of Paul Rand
desk lamp
USA, c. 1940
enameled aluminum,
enameled steel
28 w × 6 d × 20 h in
(71 × 15 × 51 cm)
$ 500 – 700

110 Paul Rand
Westinghouse graphics
and signage guidelines
USA, c. 1960
printed paper
11 ½ w × 10 d × 1 ¼ h in
(29 × 25 × 3 cm)
$ 300 – 500

111 Paul Rand
Eye-Bee-M Rebus poster
USA, 1991
offset lithograph on paper
36 h × 24 w in (91 × 61 cm)
The famed rebus poster design
was initially introduced for an
internal IBM design conference
held in Washington, DC. This
version (sans copy) was used
as an internal promotion. Rand
would later use this same rebus
design for a number of other
internal and external campaigns,
and it would become one of the
most iconic designs created
for the firm. Printed signature
to lower right: [Paul Rand].
$ 1,500 – 2,000

112 Paul Rand
IBM packaging collection
USA, c. 1980
offset lithograph on cardboard
32 h × 43 ½ w × ¼ d in
(81 × 110 × 1 cm)
Collection includes three IBM
Wheelprinter Starter Pacs and
one IBM Supply Kit package.
$ 200 – 300

view coat rack 114 online
115 Paul Rand
IBM Golden Circle poster
color variant
USA, 1981
screenprint on paper
35 h × 23 ½ w in (89 × 60 cm)
This color variant features a black
flower instead of a pink flower
in the top right of the composition.
Printed signature to upper left:
[Paul Rand].
$ 1,000 – 1,500

116 Paul Rand
IBM S390 poster
USA, 1990
offset lithograph on paper
34 ½ h × 24 ½ w in (88 × 62 cm)

117 Paul Rand
IBM S390 poster color variant
USA, 1990
offset lithograph on paper
34 ½ h × 24 ½ w in (88 × 62 cm)

$ 400 – 600

$ 400 – 600

123 Industrial
drafting table
c. 1915
enameled steel, oak
24 w × 25 d × 47 ½ h in
(61 × 64 × 121 cm)
The present lot was Paul
Rand’s first drafting table.
$ 1,000 – 1,500

119 Paul Rand
IBM printed ephemera collection
USA, 1980–1985
printed paper
8 ¾ w × 14 ¼ h in (22 × 36 cm)
Collection includes an IBM
Design Program folder, He who
stops being better... IBM poster,
Customer Support Center poster,
IBM Latin America poster and
IBM envelopes.
$ 500 – 700

127 Paul Rand
IBM Quality poster
USA, 1990
offset lithograph on paper
30 h × 20 w in (76 × 51 cm)

128 Paul Rand
Tokyo Communication Arts poster
USA, 1991
offset lithograph on paper
35 ½ h × 25 w in (90 × 64 cm)

129 Paul Rand
IBM Resource Management poster
USA, 1980
offset lithograph on paper
26 h × 11 ½ w in (66 × 29 cm)

130 Paul Rand
Eye-Bee-M Rebus poster
USA, 1982
offset lithograph on paper
36 h × 24 w in (91 × 61 cm)

Printed signature to lower
left: [Paul Rand].

Printed signature to lower
left: [Paul Rand]

Printed signature to lower
right: [Paul Rand].

Printed signature to lower
right: [Paul Rand].

$ 500 – 700

$ 700 – 900

$ 500 – 700

$ 2,000 – 3,000

The original version of the rebus
poster design was produced for
an internal IBM design conference
held in Washington, DC. Less
than 100 examples were printed.
The presentation of the logo was
met with criticism within the firm
and almost ten years would elapse
before Rand was able to convince
IBM of the power of the design.
The rebus design campaign would
be re-introduced for internal
and external materials and would
become one of the most iconic
designs of Rand’s work for IBM.

132 Paul Rand
IBM 75 poster
USA, 1989
offset lithograph on paper
21 ¼ h × 15 w in (54 × 38 cm)
Printed signature to lower
left: [Paul Rand].
$ 600 – 800

133 Achille Castiglioni
Toio floor lamp
Italy, 1962 | Flos
enameled steel, iron,
nickel-plated brass
8 ¼ w × 8 ½ d × 65 h in
(21 × 22 × 165 cm)
$ 700 – 900

134 Arne Jacobsen
Cylinda creamer
Denmark, 1967/c. 1980
Stelton
stainless steel
2 ¼ w × 2 d × 3 ¾ h in
(6 × 5 × 10 cm)

137 Eileen Gray
occasional table, model E1027
Ireland/Germany, 1929/c. 1980
ClassiCon
chrome-plated steel, smoked glass
20 w × 20 ¼ d × 25 ½ h in
(51 × 51 × 65 cm)

$ 50 – 100

$ 300 – 500

136 Persian
Kashan pitcher
13th Century
glazed earthenware
7 dia × 8 h in (18 × 20 cm)

138 Paul Rand
IBM stationary collection
USA, c. 1960
offset lithograph on paper
11 h × 8 ½ w in (28 × 22 cm)

$ 700 – 900

Collection includes thirty-eight
sheets of stationary, seven
envelopes, one business card
and three articles; forty-nine
pieces total.
$ 500 – 700

140 Paul Rand
IBM logo guidelines and
presentation book
USA, c. 1960–1990
printed paper
10 ¼ w × 2 d × 11 ¾ h in
(26 × 5 × 30 cm)
One of the first projects
undertaken by Rand at IBM
was to modernize the logo and
he created a presentation book
to submit his concept to the
Board of Directors. Rand also
created materials to be distributed
throughout the company that
discussed the proper use and
power of imagery, including
graphic design guides and how
to create the IBM look. Collection
includes The Use and Abuse
of the Logo, IBM Logo Graphics
Identification Standards (pages),
The IBM Look, IBM logo book and
the IBM logo presentation book.
$ 1,000 – 1,500

150 Paul Rand
Art Directors Club Hall of Fame
invitations, set of three
USA, 1983
offset lithograph on paper
14 h × 14 w in (36 × 36 cm)
Invitation is comprised of two
event tickets, one RSVP card
and one poster.
$ 100 – 150

152 Paul Rand
collection of five cigar box labels
USA, c. 1955
offset lithograph on paper
13 ¼ h × 10 ¾ w in (34 × 27 cm)

153 Paul Rand
El Producto Cigars poster
USA, c. 1952
offset lithograph on paper
24 h × 20 w in (61 × 51 cm)

Lot is comprised of four trimmed
El Producto cigar box labels and
one Lovera label (three shown).
Printed signature to lower right
of each example: [Paul Rand].

Printed signature to lower
right: [Paul Rand].

$ 200 – 300

$ 500 – 700

Rand began working for El
Producto in 1952 and his early
designs incorporated many
of his comic line drawings.
Over the years, Rand created
over 100 advertisements for
the company.

156 Charlotte Perriand, Pierre
Jeanneret and Le Corbusier
LC2 chairs, pair
France/Italy, 1928/c. 1965
Cassina
leather, enameled steel
30 w × 29 d × 26 h in
(76 × 74 × 66 cm)
$ 1,000 – 1,500

155 Paul Rand
Coronet and Dubonnet
advertisement collection
USA, c. 1945
offset lithograph on paper,
collage elements
19 ¾ h × 15 w in (50 × 38 cm)
Collection includes four
Coronet advertisements, two
Dubonnet advertisements, one
folder of progressive proofs
and one comprehensive.
$ 400 – 600

The Coronet Brandy Company
became a client of Rand’s in 1945
and remains iconic of his early
advertising work. The character
designed by Rand for their
campaign was deeply modern,
and highly referential to the
product, featuring a snifter-shaped
head. The circular background
was meant to reference bubbles,
alluding to the soda and ginger
ale suggested as complements
to the brandy. The present lot
includes a collage comprehensive
for the Coronet campaign created
by Rand circa 1945.

157 Paul Rand
Coronet billboard
USA, 1945–48
offset lithograph on paper
105 h × 236 w in (267 × 599 cm)

158 Paul Rand
Kaiser Frazer billboard
USA, c. 1960
offset lithograph on paper
108 h × 240 w in (274 × 610 cm)

Billboard is comprised of twelve
sheets total; eight sheets measure:
43 h × 60 w inches and four sheets
measure: 21 h × 60 w inches.
Printed signature to lower edge
of one sheet: [Paul Rand].

Billboard is comprised
of twenty-four sheets each
measuring: 42 h × 28 w inches.
Printed signature to top right
of one sheet: [Paul Rand].

$ 700 – 900

$ 300 – 500

159 Paul Rand
James E. Pepper billboards,
set of two
USA, 1951
offset lithograph on paper
102 h × 235 w in (259 × 597 cm)
Billboards are comprised of eight
sheets measuring: 42 h × 60 w
inches and four sheets measuring:
20 h × 60 inches; twelve sheets
total. Printed signature to lower
edge of one sheet: [Paul Rand].
$ 700 – 900

161 Paul Rand
collection of thirty-nine Ohrbach’s
advertisements
USA, 1946
offset lithograph on paper
23 ½ h × 17 ½ w in (60 × 44 cm)
In 1946, Rand began designing
weekly advertisements that ran
in a number of national publications
as serial, full page campaigns
for Ohrbach’s department store.
$ 200 – 300

162 Paul Rand
study for Shell Oil
USA, c. 1955
collage on paper
11 ½ h × 22 ½ w in (29 × 57 cm)
Signed to lower edge:
[Paul Rand].
$ 200 – 300

163 Paul Rand
collection of twenty-two
advertisements
USA, c. 1945
offset lithograph on paper
20 h × 14 w in (51 × 36 cm)
Collection is comprised of
twenty-two advertisements
including examples for Lee
Hats, Kaufmann’s department
store, Jacqueline Cochran,
Dunhill, Air-Wick, Cooks,
Ancient Age and Ayers.
$ 300 – 500

During his time at William
H. Weintraub & Company,
Rand designed print advertising
campaigns for mass-market
products for a variety of firms.
This collection includes many
of these early advertisements
and showcases Rand’s unique
approach. He was awarded
an Art Directors Medal for his
work on the Jacqueline Cochran
campaign included here.

164 Paul Rand
Thoughts on Design
USA, 1947
printed paper
8 ½ w × 10 ¾ h in (22 × 27 cm)

165 Chinese
Suanpan (abacus)
Early 20th Century
lacquered wood, brass
12 ½ w × 1 d × 7 h in
(32 × 3 × 18 cm)

Authored in 1947, Thoughts on
Design served as a window into
Rand’s unique approach to graphic
design. Students and appreciators
of Rand’s work would turn to this
book as a seminal statement on
modern visual communication for
decades. Signed and inscribed
to cover page: [For Lottie, Bill
and Andrew 3/6/47 Love, Paul].

$ 100 – 150

166 Shigeo Fukuda
Untitled
Japan, c. 1975
spruce
12 ½ h × 8 w × 2 ¼ d in
(32 × 20 × 6 cm)
$ 300 – 500

view chest 168 online

$ 300 – 500

After departing from Apple
in 1986, Steve Jobs set to
work creating the revolutionary
computer and software company,
NeXT, and he needed an equally
iconic trademark. Familiar
with Paul Rand’s oeuvre, he
approached IBM for permission
to work with the designer. While
proposing the NeXT logo, Rand
simply handed Jobs a presentation
booklet full of designs. Jobs later
recalled, “The book itself was
a surprise. I was convinced that
each typographic example on the
first few pages was the final logo.
I was not quite sure what Paul
was doing until I reached the
end. And at that moment I knew
we had a solution.... Rand gave us
a jewel, which in retrospect seems
so obvious.” Rand’s trademark
design for NeXT became one
of the designer’s most recognizable
works. In 1998 Jobs placed Rand
in the Apple Think Different
campaign alongside pioneers
of other mediums, including Pablo
Picasso, Bob Dylan, Martha
Graham and Miles Davis.

171 Paul Rand
NeXT logo presentation book
and proofs, set of four
USA, 1986
printed paper
10 ¾ h × 8 ½ w in (27 × 22 cm)
$ 3,000 – 5,000

175 Paul Rand
NeXT poster
USA, 1986
screenprint on paper
30 h × 22 w in (76 × 56 cm)
$ 2,000 – 3,000

176 After Bart van der Leck
Compositie 1917 no. 4 (uitgaan
van de fabriek) poster
1917/c. 1970
screenprint on paper
22 ¾ h × 23 ¾ w in (58 × 60 cm)
$ 500 – 700

177 Iroquois
ceremonial mask
20th Century
braided corn husks
10 w × 3 d × 12 h in
(25 × 8 × 30 cm)
$ 300 – 500

178 Paul Rand
Untitled
USA, c. 1947
photogram
6 ¼ h × 7 ½ w in (16 × 19 cm)

179 Paul Rand
collection of three annual reports
USA, 1972–73/1987
printed paper
7 ¾ w × 11 h in (20 × 28 cm)

This photogram was used as
the cover art for Rand’s landmark
book titled Thoughts on Design
published in 1947. The abacus
subject was a work from the
artist’s own collection.

Collection includes two Irwin
Sweeney Miller Foundation
annual reports and one Irwin
Union annual report.

$ 500 – 700

$ 50 – 100

180 Paul Rand
custom coffee table for
the Rand House
USA, c. 1960
glass, enameled steel
44 w × 44 d × 17 ¼ h in
(112 × 112 × 44 cm)
$ 1,000 – 1,500

181 Paul Rand
Cummins Engines annual reports
and quarterly brochures
USA, 1987–1994
offset lithograph on paper
8 w × 11 h in (20 × 28 cm)
Lot includes nine quarterly
brochures, five annual reports
and two additional pamphlets;
sixteen pieces total.
$ 200 – 300

In 1961, after an introduction
from Eliot Noyes, Paul Rand
began consulting for Cummins
Engines. Principally, Cummins
hired Rand to introduce an
updated modern graphic identity
to the company. Unlike IBM,
Rand was given the limited focus
of the annual report to start, but
saw his role broaden to develop
the firm’s graphic identity as
time passed. Rand’s work with
Cummins would continue until
his death in 1996.

184 Paul Rand
Cummins Engine poster
USA, c. 1991
offset lithograph on paper
36 h × 24 ½ w in (91 × 62 cm)

185 Sarreguemines
pitcher
France, 19th Century
glazed ceramic
9 dia × 14 ½ h in (23 × 37 cm)

Printed signature to lower
right: [Paul Rand].

Signed with stamped
manufacturer’s mark to underside:
[Digoin Sarreguemines France].

$ 500 – 700

$ 200 – 300

view set of armchairs 187 online
186 Pirkko Stenros
Moduli cabinet
Finland, 1954 | Muurame
lacquered particle board
20 ½ w × 21 ½ d × 38 h in
(52 × 55 × 97 cm)

188 Paul Rand
Cummins Engine poster
color variant
USA, c. 1975
offset lithograph on paper
36 h × 24 ½ w in (91 × 62 cm)

Cabinet is comprised of two
stacking units each with two
drawers. Signed with decal
manufacturer’s label to drawer:
[Muurame Made in Finland
Design: Pirkko Stenros].

Printed signature to lower
right: [Paul Rand].

$ 300 – 500

$ 500 – 700

192 Paul Rand
Creative Media Center stationary
USA, c. 1994
offset lithograph on paper
8 ½ w × 11 h in (22 × 28 cm)
Lot includes nine standard
envelopes, nine small inserts,
five small envelopes with cards,
nine stationary pages and
nine business cards; forty-six
pieces total.
$ 100 – 150

193 Paul Rand
Creative Media Center poster
USA, 1993
offset lithograph on paper
36 h × 24 w in (91 × 61 cm)
Printed signature to lower
right: [Paul Rand].
$ 300 – 500

view IBM umbrella 198 online
194 Paul Rand
English First poster
USA, 1993
offset lithograph on paper
36 h × 24 w in (91 × 61 cm)
Printed signature to top left:
[Paul Rand].
$ 500 – 700

195 Postmodern
coatrack
c. 1980
enameled steel, chromeplated steel
15 ¾ dia × 67 ¾ h in
(40 × 172 cm)
$ 200 – 300

196 Gerrit Rietveld
Red Blue chair
The Netherlands, 1918/c. 1965
G.A. van de Groenekan
lacquered and stained pine
and plywood
26 w × 33 d × 34 ¼ h in
(66 × 84 × 87 cm)
Signed with applied paper
distributor’s label to underside:
[Van Gend & Loos Afd. Uityoer
Datum Van Verzending 27 Nov].
Sold with a brochure printed in
conjuction with a 1959 exhibition
of Rietveld’s designs at the
Stedelijk Museum, Amsterdam.
$ 7,000 – 9,000

199 Paul Rand
UCLA cover proofs and final
course catalog
USA, 1996
printed paper
10 ½ w × 13 ½ h in (27 × 34 cm)
Lot is comprised of four proofs
and one final course catalog.
Printed signature to lower left
of catalog: [Paul Rand].
$ 400 – 600

202 Anna Castelli
stools model 4823, set of three
Italy, 1979 | Kartell
molded plastic, enameled steel,
vinyl, upholstery
16 w × 16 ½ d × 26 ¾ h in
(41 × 42 × 68 cm)
Signed with molded
manufacturer’s mark to underside
of each example: [Kartell Made
in Italy].
$ 250 – 350

203 Paul Rand
UCLA 75 poster
USA, 1994
offset lithograph on paper
36 h × 25 ½ w in (91 × 65 cm)
Printed signature to lower
right: [Paul Rand].
$ 700 – 900

205 Shigeo Fukuda
Hi-Sense flatware
Japan, c. 1990
chrome-plated steel, sterling silver
Set is comprised of six forks,
two tablespoons, two teaspoons,
one dinner knife, two butter knives
and two small servers; seventeen
pieces total. Signed with
impressed manufacturer’s mark
to each element: [Hi-Sense
Designed by Shigeo Fukuda].
$ 1,000 – 1,500

206 Paul Rand
Fortune Magazine cover study
USA, c. 1950
acrylic, string and collage
on board
15 ½ h × 13 w in (39 × 33 cm)

207 Paul Rand
collection of four sketches
for Tri-Arts Press poster
USA, c. 1980
ink on paper
5 ¾ w × 8 ¼ h in (15 × 21 cm)

Signed to lower right:
[Paul Rand].

Signed to one example:
[Paul Rand].

$ 200 – 300

$ 300 – 500

view box chair 212 desk 211 online
208 Paul Rand
Ringling Brothers Circus
comprehensive
USA, c. 1960
pencil on paper, printed
transparencies
9 ¾ h × 7 ¾ w in (25 × 20 cm)
Sold with two slides.
$ 300 – 500

209 Frans van Nieuwenborg
and Martijn Wegman
Delight lamp
The Netherlands, 1980
Ingo Maurer GmbH
fabric, plastic
10 w × 4 d × 36 h in
(25 × 10 × 91 cm)
Signed with molded manufacturer’s
mark to fixture: [Designed by
Frans Van Nieuwenborg/Martijn
Wegman Delight a Product of
Design M. Ingo Maurer Munich
Made in West Germany].
$ 200 – 300

210 Paul Rand
International Design Conference,
Aspen poster and brochure
USA, 1982
offset lithograph on paper
38 h × 21 w in (97 × 53 cm)
Printed signature to lower right:
[Paul Rand].
$ 1,500 – 2,000

215 Paul Rand
USSB/HUB TV logo presentation
books
USA, 1995
printed paper
9 ½ w × 12 h in (24 × 30 cm)
Lot is comprised of one binder
containing design and artwork
samples for the USSB logo and
one binder containing a sample
design proposal.
$ 700 – 900

Paul Rand’s formal presentation
of a corporate logo concept
included a printed presentation
book that led the client through
his unique design approach. The
left pages included text, while
the right pages remained purely
visual. The present lot is the formal
presentation for USSB logo. The
first half of the book shows the
development for the trademark
for the firm’s original name, HUB
TV, which they changed midway
through Rand’s design process.

216 Joe Colombo
Topo floor lamp
Italy, 1970 | Stilnovo
enameled metal, steel
32 w × 10 d × 60 h in
(81 × 25 × 152 cm)
$ 700 – 900

217 Paul Rand
UCLA Summer Sessions poster
USA, 1993
offset lithograph on paper
36 h × 24 w in (91 × 61 cm)
Printed signature to lower
left: [Paul Rand].
$ 1,000 – 1,500

218 Dieter Rams
620 lounge chair and ottoman
Germany/United Kingdom, 1962
Vitsoe
lacquered fiberglass, leather,
aluminum, matte chromeplated steel
34 w × 33 d × 35 h in
(86 × 84 × 89 cm)
Ottoman measures: 25 w × 20 d
× 15 h inches.
$ 2,000 – 3,000

219 Paul Rand
custom rolling cabinet for
the Rand House
USA, c. 1960
birch, lacquered wood, plastic
28 w × 21 d × 22 h in
(71 × 53 × 56 cm)
Cabinet features one flip top
door concealing storage.
$ 1,500 – 2,000

220 Paul Rand
Yale University Art School and
Yale Press printed material
USA, 1988–1994
printed paper
7 ½ w × 37 ½ h in (19 × 95 cm)
Collection includes Yale University
Art school programs and Yale
Press logo sketches and stationary
collection.
$ 700 – 900

223 Achille Castiglioni
and Pio Manzu
Parentesi floor lamp
Italy, 1970 | Flos
rubber, chrome-plated steel,
steel wire
7 w × 5 d × 93 h in
(18 × 13 × 236 cm)
$ 150 – 200

222 Paul Rand
A Look at Architecture collection
USA, 1972–1984
printed paper
11 h × 8 w in (28 × 20 cm)
Collection includes three
copies of A Look at Architecture:
Columbus Indiana, stationary
and one book cover sample.
$ 300 – 500

Irwin Miller, president of
Cummins Engines, was the driving
force behind the revitalization
of Columbus, Indiana, the firm’s
home base. Columbus became
an architectural destination in the
1960s and 1970s with structures
by Kevin Roche, Eliel Saarinen,
Eero Saarinen, IM Pei and Richard
Meier. Rand was hired to create
a trademark for the Visitor’s
Center and other materials for
distribution that celebrated the
urban revitalization of Columbus.

224 Paul Rand
UCLA Extension Winter Quarter
cover, set of five
USA, 1990
offset lithograph on paper
12 h × 10 ¾ w in (30 × 27 cm)
Printed signature to lower right
of each example: [Paul Rand].
$ 200 – 300

225 Paul Rand
corporate stationary design
collection
USA, c. 1965
printed paper
Collection includes stationary for
Mossberg & Company, Colorlab,
Connecticut Art Directors Club,
Robert Porter Associates, Gentry
Color, Monell Chemical, IDEO
and Cummins Engine.
$ 300 – 500

view table 231 online
226 Paul Rand
personal stationary collection
USA, 1960–1980
printed paper
8 ½ w × 11 h in (22 × 28 cm)
Collection includes Serif
stationary, Sans Serif stationary
and Japanese business cards.
$ 400 – 600

227 Enzo Mari
Formosa and Timor calendars
Italy, 1963/67 | Danese
plastic, enameled aluminum
12 ¼ w × ½ d × 12 ¼ h in
(31 × 1 × 31 cm)

228 Paul Rand
Pastore DePamphilis Rampone
poster variant
USA, c. 1987
offset lithograph on paper
23 h × 15 w in (58 × 38 cm)

Timor calendar (not shown)
measures: 6.5 w × 3.5 d × 6.5
h inches. Signed with molded
manufacturer’s mark to each
example: [Danese Milano
Made in Italy Enzo Mari 1967].

Printed signature to lower right:
[Paul Rand].

$ 200 – 300

$ 500 – 700

229 Ernesto Gismondi
Sintesi table lamp
Italy, 1976 | Artemide
enameled aluminum, molded
plastic, enameled steel, rubber
15 w × 5 ½ d × 18 h in
(38 × 14 × 46 cm)
Signed with molded
manufacturer’s mark to base:
[Artemide Modello Sintesi
Tavolo Design Ernesto
Gismondi Patent Pending].
$ 150 – 200

237 Richard Sapper
Tizio table lamp
Germany/Italy, 1972 | Artemide
enameled aluminum, molded
plastic, enameled steel, chrome
plated steel, printed paper
32 w × 4 ½ d × 28 h in
(81 × 11 × 71 cm)
Signed with molded manufacturer’s
mark to underside: [Artemide
Milano Made in Italy Modello
Tizio Design R. Sapper]. Sold
with a copy of Richard Sapper.
Werkzeuge für das Leben, 1993
and a Richard Sapper Designs
exhibition poster by Paul Rand.
$ 700 – 900

238 Paul Rand
Richard Sapper Design poster
USA, 1993
offset lithograph on paper
33 h × 23 w in (84 × 58 cm)
$ 500 – 700

This poster was designed
by Paul Rand on the occasion
of an exhibition of Richard
Sapper’s designs at the Museum
of Art and Design, Hamburg
in 1993. Years prior, in 1980,
Rand had recommended Sapper
for a product design consultancy
with IBM and the two worked
together for over a decade.
Sapper’s designs for the firm
included the pioneering Think
book in 1992.

Paul Rand maintained a close
relationship with the artist and
designer, Shigeo Fukuda, whom
he greatly admired. Describing
their friendship, Rand recalled
that, “a playful heart requires
no translation”. Both brilliant
and whimsical, Fukuda’s illusionist
sculptures and graphic artworks
were showcased in a landmark
exhibition designed by Rand at
the IBM gallery in 1967. A number
of works from this exhibition
were included Rand’s personal
art collection.

240 Shigeo Fukuda
design collection
Japan, 1970–1985
mixed media
Collection includes various
posters, booklets, postcards
and wooden sculptures; sixty
works total.
$ 1,000 – 1,500

241 Shigeo Fukuda
Montreux Jazz Festival poster
Japan, 1985
screenprint on paper
39 h × 27 w in (99 × 69 cm)
Printed signature to lower center:
[Designed by Shigeo Fukuda].
$ 50 – 100

245 Shigeo Fukuda
12 Graphistes Japonais poster
Japan, 1984
offset lithograph on glossy paper
40 h × 28 ½ w in (102 × 72 cm)
Printed signature: [Design Par
Shigeo Fukuda].
$ 100 – 150

242 Paul Rand
exhibition materials and design
publication collection
USA, 1987–1996
printed paper
8 ½ w × 11 h in (22 × 28 cm)

243 Giuseppe Ostuni
floor lamp
Italy, c. 1956 | O-Luce
brass, marble, enameled
aluminum, glass
20 dia × 51 h in (51 × 130 cm)

Collection is comprised
of twelve works including the
Design Quarterly cover, issue
123, and exhibition materials
from the IBM Gallery, Walker
Art Center, Yale University School
of Art, The Cooper Union for the
Advancement of Science and Art,
and the University of California,
Los Angeles.

$ 700 – 900

$ 300 – 500

244 Alvar Aalto
convertible sofa, model 63
Finland, 1930
Heteka Oy or Wohnbedarf AG
chrome-plated steel, upholstery,
lacquered wood
79 ¾ w × 32 d × 26 h in
(203 × 81 × 66 cm)
This convertible sofa folds
flat into a bed measuring: 79.75
w × 36 d × 21.75 h inches.
$ 2,000 – 3,000

246 Various Designers
collection of ten posters from
the library of Paul Rand
1977–1992
offset lithograph on paper
39 h × 27 ½ w in (99 × 70 cm)
Collection is comprised of ten
posters including works by
Shizuko Yoshikawa, Herman
Zapf, Armin Hofmann and
Fred Troller. Stamped to verso
of each work: [Ex Libris Paul
Rand Gift of the Artist].
$ 500 – 700

247 Shigeo Fukuda
Look 1 poster
Japan, 1984
offset lithograph on glossy paper
40 ½ h × 28 ¾ w in (103 × 73 cm)

248 Shigeo Fukuda
Look 1 (Mona Lisa) poster
Japan, 1984
offset lithograph on glossy paper
40 ½ h × 28 ½ w in (103 × 72 cm)

249 Shigeo Fukuda
Images of Illusion poster
Japan, 1984
offset lithograph on glossy paper
41 h × 28 ½ w in (104 × 72 cm)

250 Henryk Tomaszewski
collection of three posters
Poland, c. 1991
offset lithograph on paper
40 ½ h × 28 ½ w in (103 × 72 cm)

Printed signature to top right:
[Shigeo Fukuda]

Printed signature: [Designed
by Shigeo Fukuda].

Printed signature to lower edge:
[Shigeo Fukuda].

$ 100 – 150

$ 100 – 150

$ 100 – 150

Signed to lower left of
two works: [To Paul Rand
H. Tomaszewski VIII91.].
$ 1,000 – 1,500

251 Joe Colombo
Early Boby 3 portable storage
system
Italy, 1969 | Bieffeplast
molded plastic
17 w × 16 ½ d × 29 h in
(43 × 42 × 74 cm)

252 From the studio
of Paul Rand
reference collection
USA
printed paper, stainless steel,
plastic, wood
9 w × 19 h in (23 × 48 cm)

This early model was used
by Paul Rand in his studio
to organize drawing supplies.
Molded signature to lower
shelf: [Joe Colombo]. Signed
with molded manufacturer’s
mark to underside: [Boby
Produzione Bieffeplast Padova].

Collection includes two
proportional scales, one
Boston ink color chart, three
eye charts and a trimmed
poster of Pablo Picasso.

$ 200 – 300

$ 300 – 500

view cabinet 259 online
256 Paul Rand
IBM Latin America poster
USA, 1990
offset lithograph on paper
36 h × 21 ¾ w in (91 × 55 cm)

257 Nick Roericht
collection of twenty calendars
1983–1995
offset lithograph on paper
2 ½ w × 48 h in (6 × 122 cm)

Printed signature to upper
right: [Paul Rand].

$ 200 – 300

$ 500 – 700

258 Joe Colombo
Universale chair, model 4867
Italy, 1965/c. 1980 | Kartell
molded plastic
16 ¾ w × 19 ¼ d × 28 h in
(43 × 49 × 71 cm)
Signed with molded
manufacturer’s mark to underside:
[Kartell Designer: Joe Colombo
Made in USA by Beylarian L.T.D.].
$ 100 – 150

260 From the studio
of Paul Rand
collection of thirteen
drafting utensils
USA
plastic, aluminum, lacquered
wood, chrome-plated steel, steel
7 ½ l in (19 cm)
Collection is comprised of pens,
pencils, erasers, scribes and one
tray; fourteen pieces total.
$ 300 – 500

261 Paul Rand
custom stool from
the Rand House
USA, c. 1950
lacquered wood
24 w × 13 ¾ d × 17 ½ h in
(61 × 35 × 44 cm)
$ 1,000 – 1,500

262 Bahlsen
packaging collection
Germany, c. 1940
offset lithograph on paper
16 ¼ h × 11 w in (41 × 28 cm)
Collection is comprised
of thirty-seven unfolded
cookie packages.
$ 200 – 300

263 From the studio
of Paul Rand
collection of eight paint brushes
USA
beech, lacquered wood, bamboo
13 l in (33 cm)
$ 200 – 300

264 American
circus game fragment
c. 1930
hand painted cast iron
11 ¼ w × 2 ½ d × 8 ¼ h in
(29 × 6 × 21 cm)
$ 300 – 500

265 Yoruba artist
Gelede mask
Nigeria, Early 20th Century
carved and painted wood
8 w × 14 d × 18 ½ h in
(20 × 36 × 47 cm)
$ 300 – 500

263

264

265

266

267

268

266 Mexican Folk Art
figures, pair
Early 20th Century
hand-painted plaster and
wood, rattan
21 ¼ h × 9 w × 7 d in
(54 × 23 × 18 cm)

268 Coptic
tapestry weaving
Egypt, 6th-7th Century CE
woven fabric
7 ¼ dia in (18 cm)

$ 700 – 900

269 Shaker
rocking chair
Early 20th Century
lacquered wood, upholstery
21 w × 26 d × 37 ¼ h in
(53 × 66 × 95 cm)

267 Japanese
Paul Rand seals, set of two
c. 1950
carved marble
1 ¼ w × 1 ¼ d × 2 ¼ h in
(3 × 3 × 6 cm)
Set is comprised of Paul
Rand’s name seals; one
in English and the other
in Japanese.
$ 300 – 500

$ 300 – 500

$ 1,000 – 1,500

271 Paul Rand
Untitled
USA, 1944
oil on artist board
24 h × 18 w in (61 × 46 cm)

272 Ann and Paul Rand
Little 1
USA, 1962
printed paper
8 ¾ w × 10 h in (22 × 25 cm)

Signed and dated to lower
right: [Paul Rand 4/6/44].

Little 1 is a children’s book
authored and illustrated by Paul
Rand and his wife, Ann Rand.
This was the third book that
they produced together.

$ 3,000 – 5,000

$ 50 – 100

273 Paul Rand
IBM Golden Circle poster
USA, 1981
screenprint on paper
35 h × 23 ½ w in (89 × 60 cm)
Printed signature to upper
left: [Paul Rand].
$ 1,500 – 2,000

view rolling cabinet 276 and chair 278 online
274 Olaf Von Bohr
clothes hooks, set of four
Italy, 1971–72 | Kartell
molded plastic
4 ¼ w × 2 ¾ d × 4 ¼ h in
(11 × 7 × 11 cm)

275 Japanese
Haniwa figure
Early 20th Century
terracotta
10 h × 4 w × 3 ½ d in
(25 × 10 × 9 cm)

Signed with molded
manufacturer’s mark to reverse
of each example: [Kartell Made in
Italy 4702 Design Olaf Von Bohr].

$ 500 – 700

$ 300 – 500

279 After Joan Miró
Famille d’Oiseleurs poster
Spain, 1955/c. 1980
offset lithograph on paper
16 ¼ h × 12 ½ w in (41 × 32 cm)
$ 500 – 700

292

293

294

295

291 Paul Rand
Untitled
USA, c. 1950
oil on canvas
20 h × 16 w in (51 × 41 cm)
$ 5,000 – 7,000

292 Yoruba artist
Divination bowl with lid
Nigeria, Early 20th Century
carved and painted wood
7 ½ dia × 13 h in (19 × 33 cm)
$ 500 – 700

293 Mexican Folk Art
souvenir shop
c. 1960
hand-painted ceramic
10 ¼ w × 7 d × 18 h in
(26 × 18 × 46 cm)

295 Yoruba artist
Gelede mask
Nigeria, c. 1980
carved and painted wood
15 w × 13 d × 26 h in
(38 × 33 × 66 cm)
$ 300 – 500

$ 700 – 900

294 Mexican Folk Art
plaza scene
c. 1960
hand-painted and glazed
earthenware
11 dia × 23 h in (28 × 58 cm)
$ 700 – 900

297

296

299

298

Paul Rand’s studio in his
Connecticut home published
in the August, 1953 issue
of Esquire Magazine.

296 Paul Rand
Untitled
USA, 1952
acrylic on paper
20 h × 14 w in (51 × 36 cm)

297 Paul Rand
Untitled
USA, 1950
watercolor and oil on paper
14 h × 20 w in (36 × 51 cm)

298 Paul Rand
Untitled
USA, 1952
ink, oil and pastel on paper
16 h × 20 w in (41 × 51 cm)

299 Paul Rand
Untitled
USA, 1952
pastel and acrylic on paper
12 h × 18 w in (30 × 46 cm)

Signed and dated to lower
right: [Paul Rand 11.27.52].

Signed and dated to lower
left: [Paul Rand 7-5-50].

Signed to lower edge: [Paul
Rand 8.52].

Signed and dated to lower
right: [Paul Rand 2.26.52].

$ 2,000 – 3,000

$ 2,000 – 3,000

$ 2,000 – 3,000

$ 2,000 – 3,000

301 Paul Rand
Untitled
USA, 1951
oil on canvas
18 h × 12 w in (46 × 30 cm)
Signed and dated to lower
right: [Paul Rand 2.20.51].
$ 2,000 – 3,000

302 Blanchet
easel
France, c. 1885
oak, steel
23 ½ w × 21 ½ d × 82 h in
(60 × 55 × 208 cm)
Signed with applied metal
manufacturer’s label to reverse:
[Blanchet 38 Rue Bonaparte,
38 Paris].
$ 500 – 700

303 Paul Rand
Untitled
USA, 1954
oil on canvas
24 h × 18 w in (61 × 46 cm)

304 Saul Steinberg
The New Yorker cover drawing
1961
ink, graphite and pastel on paper
23 h × 19 ½ w in (58 × 50 cm)

305 Paul Rand
sketch for children’s book
USA, c. 1945
gouache and ink on paper
10 ¼ h × 9 w in (26 × 23 cm)

Signed and dated to lower
right: [Paul Rand 8/2 54].

Signed and dated to lower right:
[To Paul R. Saul St. 1961]. This
drawing was used as the cover
for the September 9th, 1961 issue
of The New Yorker magazine.

$ 300 – 500

$ 3,000 – 5,000

$ 5,000 – 7,000

306 Ann and Paul Rand
Little 1 annotated copy
US, 1962
printed paper
8 ½ w × 10 h in (22 × 25 cm)
The interior of this first edition
copy of Little 1 authored by Paul
and Ann Rand has a number
of edited pages, showing that the
Rands continued to edit this work
even after it was published.
$ 75 – 100

307 Paul Rand
pair of custom cabinets for
the Rand House
USA, c. 1960
maple, lacquered wood
35 ½ w × 17 ¾ d × 21 ½ h in
(90 × 45 × 55 cm)
Each cabinet features two
rolling drawers on casters. Rand
constructed these cabinets using
elements of Artek furniture. Signed
with branded manufacturer’s mark
to underside of each storage
compartment: [Artek StenrosDesign Made in Finland].
$ 4,000 – 6,000

view wall-mounted cabinet 313 and Sinbad chair 314 online
310 Paul Rand
The Art Directors Club poster
USA, 1988
offset lithograph on paper
30 h × 23 w in (76 × 58 cm)

311 American
miniature lobster buoys, set of five
20th Century
carved and painted wood, rope
6 dia × 8 h in (15 × 20 cm)

Printed signature to lower right:
[Paul Rand].

$ 200 – 300

$ 700 – 900

316 Paul Rand
brochure distributed at the IBM
Pavilion, World’s Fair, New York
USA, 1964
offset lithograph on paper
and printed paper
7 ¾ h × 8 ½ w in (20 × 22 cm)
Printed signature to lower left:
[Paul Rand].
$ 700 – 900

In 1951, Paul and his wife Ann
turned their attention to designing
a home that conformed to their
modernist aesthetic. Influenced
by the work of Marcel Breuer, with
whom Ann had trained, the Rand
house in Weston, Connecticut
remains a beautiful expression of
their modernist ideology. In 1953,
Esquire magazine declared the
Rand house one of the ten best in
America. The exterior, dominated
by rich fieldstone, stood in stark
contrast to the lively and colorful
interior that showcased the
architectural design alongside
the Rands’ art collection.

320 Various Designers
toy collection assembled
by Paul Rand
20th Century
lacquered wood, plastic,
printed paper, enameled steel

322 Paul Rand
custom door from the Rand House
USA, c. 1951
lacquered wood, brass
31 ½ w × 5 d × 78 h in
(80 × 13 × 198 cm)

Collection is comprised of
thirty-five toys (nine shown).

This door comes from the Rands’
home in Weston, Connecticut and
was painted by the designer.

$ 300 – 500

$ 700 – 900

324 Paul Rand
collection of thirty-eight
hardcover dust jacket designs
USA, c. 1960
offset lithograph on paper
12..25 w × 27 d inches
Collection includes designs for
various publications including
Change by Hellmut Wilhelm, The
Limits of Art by Huntington Cairns,
Our Lord Don Quixote by Walter
Starkie and Aesthetics by Paul
Valery; thirty-eight works total.
$ 300 – 500

326 American
daybed
c. 1970
enameled aluminum, enameled
steel, upholstery
83 w × 33 d × 28 h in
(211 × 84 × 71 cm)
Daybed features an adjustable
backrest that can be moved
backwards to create a bed
measuring: 83 w × 40 d ×
23.5 h inches.
$ 700 – 900

331 Joe Colombo
Topo desk lamp
Italy, 1969 | Stilnovo
enameled steel, enameled
aluminum, steel
22 w × 5 d × 28 h in
(56 × 13 × 71 cm)
Signed with decal manufacturer’s
labels to shade: [Milano Stilnovo
Italy] and [Made in Italy].
$ 300 – 500

332 Paul Rand
Death Mask poster and drawings
USA, 1969
offset lithograph on paper mounted
to aluminum, ink on paper
36 h × 24 w in (91 × 61 cm)
Lot is comprised of one
mounted exhibition poster and
three preliminary sketches (not
shown). Printed signature to
lower left: [Paul Rand].
$ 500 – 700

334 Paul Rand
trimmed book cover for the
Advertising Typography
Association of America Type Talks
USA, 1965
offset lithograph on paper
9 ¼ h × 5 ½ w in (23 × 14 cm)
Rand widely exhibited his
work during his lifetime, and
reduced covers such as the
present lot served as materials
for those events.
$ 200 – 300

335 Paul Rand
Art Directors Club of Cincinnati
exhibition poster
USA, 1994
offset lithograph on paper
36 h × 24 w in (91 × 61 cm)
This poster, designed by Rand
for his discussion at the Art
Directors Club of Cincinnati,
playfully adapts a graphic that
first appeared in I Know a Lot
of Things, the first children’s
book authored and illustrated
by Paul and Ann Rand.
$ 500 – 700

337 Ann and Paul Rand
Sparkle and Spin: A Book
About Words
US, 1957
printed paper
8 ½ w × 10 ¼ h in (22 × 26 cm)
$ 50 – 100

338 Paul Rand
study for Sparkle and Spin
USA, c. 1957
collage on paper, printed paper
17 w × 10 h in (43 × 25 cm)
The present lot is an alternative
cover design for the Rands’
critically acclaimed children’s
book which they later titled
Sparke and Spin: A Book
About Words published in 1957.
Sold with a 2006 edition copy
of Sparkle and Spin.
$ 400 – 600

342 French
mold
19th Century
carved and stained oak
19 ¼ w × 1 ½ d × 29 ½ h in
(49 × 4 × 75 cm)

343 Paul Rand
The American Democrat
comprehensive and final cover
USA, c. 1956
collage on paper, printed paper
4 ¼ w × 7 ¼ h in (11 × 18 cm)

$ 1,000 – 1,500

$ 150 – 200

344 Paul Rand
Untitled
USA, 1953
acrylic and oil on paper
20 h × 14 w in (51 × 36 cm)
Signed and dated to upper
right: [Paul Rand 10/53].
$ 2,000 – 3,000

view rocking chair 351 online
348 American
sun ornament
Early 20th Century
pressed and painted copper
9 w × 1 ¼ d × 9 h in
(23 × 3 × 23 cm)
$ 100 – 150

349 Le Corbusier
Totem
Switzerland, 1963
lithograph on paper
28 ¼ h × 31 ½ w in (72 × 80 cm)
This work is from the edition
printed by Mourlot, Paris.
$ 700 – 900

350 Enzo Mari
Koro wastepaper baskets,
set of three
Italy, 1970 | Danese
molded plastic
13 w × 10 ¼ d × 16 h in
(33 × 26 × 41 cm)
Signed with molded
manufacturer’s mark to underside
of each example: [Heller Pat.
Pend. Danese Milano].
$ 200 – 300

352 Paul Rand
IBM Awards Conference poster
USA, 1982
offset lithograph on glossy paper
34 ½ h × 23 ½ w in (88 × 60 cm)
The central sun ornament of
this poster design comes from
Rand’s personal art collection.
Printed signature to lower left:
[Paul Rand].
$ 300 – 500

360 Paul Rand
custom cabinets for
the Rand House, pair
USA, c. 1960
lacquered wood, birch
33 w × 33 d × 32 h in
(84 × 84 × 81 cm)
Each cabinet features open
storage on two sides with
three removable dividers.
$ 3,000 – 5,000

361 Yusaku Kamekura
Paul Rand: His Work from 1946
to 1958
Japan, 1959
printed paper
10 ¼ w × 10 h in (26 × 25 cm)
Signed and inscribed to interior
page: [For Marion San with love
Paul-San 5/26/59].
$ 50 – 100

363

364

365

366

367

368

362 Paul Rand
Untitled
USA, 1952/53
oil on masonite
14 ¾ h × 12 ¾ w in (37 × 32 cm)
Signed and dated to upper
right: [Paul Rand 52/53].
$ 2,000 – 3,000

363 Egyptian
sarcophagus mask
Late Period (664–332 BCE)
carved and painted wood
8 w × 3 d × 11 ½ h in
(20 × 8 × 29 cm)
$ 2,000 – 3,000

364 Pre-Columbian
stirrup vessel
terracotta
4 dia × 7 h in (10 × 18 cm)
$ 300 – 500

365 Japanese
toy
Early 20th Century
carved and dyed pine
17 w × 6 ½ d × 5 ½ h in
(43 × 17 × 14 cm)
Signed with Japanese
characters to underside.
$ 100 – 150

366 Pablo Picasso
Hibou
Spain, 1954
glazed stoneware with engobe
decoration and enamel
5 ½ h × 5 w × 3 ½ d in
(14 × 13 × 9 cm)
This work is from the
edition of 500. Signed with
impressed studio mark to
underside: [Madoura Plein
Feu D’Apres Picasso].
$ 5,000 – 7,000

367 Mexican
mirror
Early 20th Century
carved and hand painted
wood, convex mirrored glass
13 ½ w × 2 d × 16 ¾ h in
(34 × 5 × 43 cm)
$ 1,000 – 1,500

368 Japanese
fish decoy
Early 20th Century
carved and dyed basswood
12 w × 4 ½ d × 3 ¼ h in
(30 × 11 × 8 cm)
$ 100 – 200

369 Paul Rand
SOS Kinderdorf poster
USA, 1996
offset lithograph on paper
33 ½ h × 23 ½ w in (85 × 60 cm)
This poster was one of the last
designs completed by Paul Rand,
and incorporates imagery from
a painting he greatly admired by
Pieter Breughel called Children’s
Games. This selection was fitting
to the firm, as SOS Kinderdorf is
an international aid organization
dedicated to improving the lives
of children. Printed signature to
lower left: [Paul Rand].
$ 500 – 700

370 Bamileke
stool
Cameroon, Early 20th Century
carved wood
21 ¾ w × 21 ¾ d × 24 ½ h in
(55 × 55 × 62 cm)
$ 1,000 – 1,500

377 Sawos people
mask
New Guinea, 20th Century
carved and painted wood
11 w × 4 ½ d × 34 h in
(28 × 11 × 86 cm)

378 Paul Rand
What time is it?
USA, 1944
acrylic on paper with collaged
element
17 h × 10 ¾ w in (43 × 27 cm)

$ 700 – 900

Signed, titled and dated to
lower left: [What time is it?
Paul Rand 3/29/44].
$ 2,000 – 3,000

379 Paul Rand
Untitled
USA, 1952
acrylic on paper
20 h × 16 w in (51 × 41 cm)

380 Paul Rand
Untitled
USA, c. 1955
acrylic and pastel on paper
15 ¾ h × 12 w in (40 × 30 cm)

Signed and dated to lower
right: [PR 3.16.52].

$ 2,000 – 3,000

$ 2,000 – 3,000

385 John Constable
Woodland Scene
United Kingdom, c. 1815
oil on canvas
14 ¾ h × 10 ¾ w in (37 × 27 cm)
Provenance Acquired in 1943
from Leggatt Bros., London
Thos. Agnew & Sons, Ltd.,
London | Purchased from
the previous in 1944
Private Collection, New York
Collection of Paul Rand
$ 50,000 – 70,000

386 Charlotte Perriand, Pierre
Jeanneret and Le Corbusier
LC4 chaise
France/Italy, 1928/1970 | Cassina
enameled steel, chrome-plated
steel, cowhide, leather, rubber
64 w × 22 d × 30 h in
(163 × 56 × 76 cm)
$ 2,000 – 3,000

view butterfly stool 392 online
390 Pablo Picasso
Exposition Vallauris 1951
Spain, 1951
printed paper
25 ¾ h × 19 ¾ w in
(65 × 50 cm)

391 Giuseppe Rivadossi
Arca
Italy, c. 1975
carved beech
7 h × 17 ¾ w × 8 d in
(18 × 45 × 20 cm)

$ 500 – 700

Branded signature to interior:
[G. Rivadossi].
$ 1,000 – 1,500

393 Paul Rand
Untitled
USA, 1954
oil on canvas
30 h × 40 w in (76 × 102 cm)
Signed and dated to lower
right: [Paul Rand 4-54].
$ 2,000 – 3,000

Each Lot in a Wright Auction or Wright Catalog is offered subject to the
following Terms and Conditions of Sale (“Terms”), as supplemented in
writing or otherwise by us at any time prior to the sale. By Registering
to Bid, Bidding, or otherwise purchasing a Lot from Wright, you agree
to be bound by these Terms. In these Terms, “we,” “us,” “our,” “Wright”
or similar terms mean R. Wright, Inc. and any of its agents, and “you,”
“your,” “buyer” or similar terms mean a person Bidding on or buying
a Lot at a Wright Auction, Private Sale, Wright Now Sale or otherwise
through us. Please see Section 9 below for the meanings of capitalized
terms or phrases that are not defined elsewhere in these Terms.

1

Bidding at Auction

Prerequisites To Bid, you must Register to Bid with us in advance
of the sale. In addition to our general registration requirements, we
reserve the right to require (a) photo identification; (b) bank references;
(c) a credit card; and (d) a monetary deposit (which will be refunded
immediately if you do not submit the highest bid on a lot and will be
applied to any Purchase Price Bid).
Assumed Costs and Risks By Bidding, you understand that any
Bid you submit can and maybe regarded as the Purchase Price Bid
for a particular Lot; accordingly, your Bid constitutes a legally binding
agreement to purchase the Lot in accordance with your Bid if accepted
by the auctioneer. You agree to assume personal responsibility to pay
the Purchase Price Bid, plus the Buyer’s Premium and any additional
charges that become due and payable in connection with your purchase
of a Lot; and that upon the fall of the auctioneer’s hammer or other
indication by the auctioneer that bidding has closed for a particular Lot,
if your last Bid is the Purchase Price Bid, you agree to purchase the
Lot and assume all risk of loss and damage to such Lot, in addition to
any obligations, costs and expenses relating to its handling, shipping,
insurance, taxes and export. All sales are final.
Auctioneer Discretion The auctioneer has the right, in his absolute
discretion, to determine the conduct of any Wright Auction sale,
including, without limitation, to advance the bidding, to reject any Bid
offered, to withdraw any lot, to reoffer and resell any lot, and to resolve
any dispute in connection with such sale. In any such case, the judgment
of the auctioneer is final, and shall be binding upon you and all other
participants in such sale.
Bidding Increments All Wright Auction sales will be conducted in
the following increments, and nonconforming Bids will not be executed,
honored or accepted:
			
$ 25 to 500
			
$ 500 to 1,000
			
$ 1,000 to 2,000
			
$ 2,000 to 3,000
			
$ 3,000 to 5,000
			
$ 5,000 to 10,000
			
$ 10,000+
				

$ 25 increment
$ 50 increment
$ 100 increment
$ 200 increment
$ 250 increment
$ 500 increment
$ 1,000 increment or 		
auctioneer’s discretion

Reserve All Lots may be offered subject to a confidential minimum
price below which the Lot will not be sold (the “Reserve”).
The auctioneer may open the bidding on any lot below the Reserve
by placing a Bid on behalf of the Seller. The auctioneer may continue
to Bid on behalf of the Seller up to the amount of the Reserve, either
by placing consecutive Bids or by placing Bids in response to other
bidders.

Remote Bidding As a convenience to buyers who cannot be present
on the day of a Wright Auction and have Registered to Bid, we will use
reasonable efforts to execute (i) written, properly completed absentee
Bids described on Wright bid forms delivered to us prior to that sale;
or (ii) Bids delivered to us via the Internet, whether by properly
completed Wright absentee bid forms or, if available, a live bidding
service authorized by Wright. We assume no responsibility for a failure
to execute any such Bid, or for errors or omissions made in connection
with the execution of any such Bid. If requested prior to a Wright
Auction in writing, we will use reasonable efforts to contact the buyer
by telephone to enable the buyer to Bid by telephone on the day
of the sale, but we assume no responsibility for errors or omissions
made in connection with any such arrangement (including without
limitation miscommunication of instructions given over the phone
or failure to establish a connection prior to a sale). You acknowledge
that there may be additional terms and conditions governing the use
of any third-party service in connection with Bidding on the Internet,
including, but not limited to, those providing for additional charges and
fees relating to the execution of such Bids. Wright has no control over,
and assumes no responsibility for, the content, privacy policies, or
practices of any third party websites or services. You expressly release
Wright from any and all liability arising from your use of any third-party
website or services. Additionally, your dealings with such third party
sites, including payment and delivery of goods, and any other terms
(such as warranties) are solely between you and such third parties.
We encourage you to be aware of, and to read, the terms and conditions
and privacy policy of any third-party website or service that you visit.

2 Payment and Collection of Purchases
You Pay Buyer Costs If your Bid results in a Purchase Price Bid (or
you agree to pay the purchase price for a Lot as a part of a Wright Now
Sale or Private Sale), you agree to pay the following charges associated
with the purchase of such Lot:
i. Hammer Price (for Auction Sales) or Lot purchase Price (for Wright
Now Sales and Private Sales); ii. Buyer’s Premium (for Auction Sales)
which is 25 % of the Hammer Price (or part thereof) up to and including
$ 100,000; 20 % of the Hammer Price (or part thereof) in excess of
$ 100,000 up to and including $ 1,000,000; and 12 % of the Hammer Price
(or part thereof) in excess of $ 1,000,000. An additional premium will be
added to any successful bid accepted through a third-party site. iii. any
applicable sales tax, late payment charges, storage fees, Enforcement
Costs or other costs, damages or charges assessed in accordance with
these Terms (for all sales) ((i) – (iii) collectively, the “Buyer Costs”).
All purchases will be subject to state sales tax in Illinois or New York
unless the buyer has provided us with a valid certificate of exemption
from such tax.
Payment Procedure You agree to pay all Buyer Costs immediately
following Wright’s acceptance of the Purchase Price Bid unless other
arrangements have been approved by Wright in advance. If Wright
approves of such other arrangement for payment, Wright may at its
discretion require you to make a nonrefundable down payment on Buyer
Costs. All payments must be made in US Dollars, in any of the following
acceptable forms of payment:
– Cash
– Check, with acceptable identification
– Visa, MasterCard or American Express
Wright reserves the right to charge and collect an additional 2%
of payments made by credit card.
Title and Risk of Loss Title to a Lot purchased in accordance with
these Terms shall not pass to the buyer until Wright has received
the Buyer Costs (including clearance of checks and wire transfers).
We reserve the right to delay delivery of or otherwise prevent access
to any purchased Lot until Wright has received all Buyer Costs.
Notwithstanding passage of title, risk of loss to a Lot passes immediately
to buyer upon Wright’s acceptance of a Purchase Price Bid. All sales
are final.

Security As security for full payment to us of all amounts due from
the buyer and prompt collection of your purchased Lots in accordance
with these Terms, we retain, and the buyer grants to us, a security
interest in any Lot purchased by the buyer in accordance with these
Terms (and any proceeds thereof), and in any other property or
money of the buyer in our possession or coming into our possession
subsequently (“Security Interest”). We may apply any such money
or treat any such property in any manner permitted under the Uniform
Commercial Code and/or any other applicable law. You hereby grant
us the right to prepare and file, any documents sought by us to protect
and confirm our security interests including but, not limited to a UCC-1
Financing Statement.

Confession of Judgment If you default on payment of one or more
Purchase Price Bids under this Agreement, you hereby authorize any
attorney to appear in a court of record and confess judgment against
you in favor of Wright for the payment of such Purchase Price Bids and
all related Buyer Costs. Accordingly, the confession of judgment may
be without process and for any amount due on this Note including
collection costs and reasonable attorneys’ fees. This authorization
is in addition to all other remedies available to Wright.

Export, Import and Endangered Species Licenses and Permits
Before bidding for any property, prospective buyers are advised to make
their own inquiries as to whether a license is required to export a lot
from the United States or to import it into another country. Prospective
buyers are advised that some countries prohibit the import of property
made of or incorporating plant or animal material, such as coral,
crocodile, ivory, whalebone, Brazilian rosewood, rhinoceros horn or
tortoiseshell, irrespective of age, percentage or value. Accordingly, prior
to bidding, prospective buyers considering export of purchased lots
should familiarize themselves with relevant export and import regulations
of the countries concerned. It is solely the buyer’s responsibility to
comply with these laws and to obtain any necessary export, import
and endangered species licenses or permits. Failure to obtain a license
or permit or delay in so doing will not justify the cancellation of the sale
or any delay in making full payment for the lot. As a courtesy to clients,
Wright will advise clients who inquire about lots containing potentially
regulated plant or animal material, but we do not accept liability
for errors or for failing to advise on lots containing protected or
regulated species.

“As Is”, “Where Is”. Except as expressly stated below, each Lot is sold
“as is” “where is”, with no representation or warranty of any kind from
any party (including Wright or the consignors of the Lots), express
or implied, including warranties of merchantability, fitness for a
particular purpose and non-infringement. Because you are responsible
for satisfying yourself as to condition or any other matter concerning
each purchased Lot, you are advised to personally examine any Lot on
which you intend to bid prior to the auction and/or sale. As a courtesy,
condition reports for any Lot are available from Wright prior to the sale,
but Wright assumes no responsibility for errors and omissions contained
in any such report, a Wright Catalog or other description of a Lot that
may be available on the Wright website. Any statements made by Wright
with respect to a Lot (whether in a condition report, a Wright Catalog
or on the Wright website), whether orally or in writing, are intended as
statements of opinion only, are not to be relied upon as statements of
fact and do not constitute representations or warranties of any kind.

Delivery Buyer is solely responsible for collection of purchased Lots
from Wright facilities, including making arrangements and paying all
costs associated with packing and delivery. We may, as a courtesy to
the buyer, provide or arrange packing, shipping or similar logistical
services, or refer the buyer to third parties who specialize in these
services. Any such services referred, provided or arranged by us are
at the buyer’s sole risk and expense, we assume no responsibility for
any act or omission of any party in connection with any such service or
reference, and we make no representations or warranties regarding such
parties or their services. You expressly release Wright from any and all
liability arising from your use of any third-party website or services.
Storage, Abandonment and Related Charges
All purchased Lots not collected from Wright’s facilities by buyer or
buyer’s authorized agents within thirty (30) days following the Sale Date
will become subject to storage fees of not less than $ 5 per day. A late
payment fee equal to 1.5 % per month may be assessed on any Buyer
Costs remainingx unpaid thirty (30) days following the Sale Date.
If a purchased Lot has not been collected from us within sixty (60) days
after the Sale Date, and Wright has not consented to continue to store
the Lot, the buyer will be deemed to have defaulted under these Terms,
and, in addition to any other remedies we may have at law or equity,
we shall be entitled to foreclose on the Security Interest by selling such
Lots and using the proceeds from such sale for any purpose (including
payment of storage fees and administrative expenses of handling such
matter), without any further liability to the buyer. You agree that this
remedy is reasonable in light of the costs Wright would have to incur
to continue to store and process purchased Lots after sale.
Breach If a buyer fails to make timely payment as required in these
Terms, or breaches any other covenant, representation or warranty
in this Agreement, we shall be entitled, in our discretion, to exercise
any remedies legally available to us, including, but not limited to, the
following:
i. cancellation of the sale of the Lot to the non-paying buyer, including
the sale of any other Lot to the same buyer (whether or not paid); ii.
reselling the Lot, at public or private sale, with or without reserve; iii.
retention of all amounts already paid by the buyer to Wright, which
shall constitute a processing and restocking fee (which you acknowledge
would be reasonable in light of the costs Wright would have to incur
to process your breach and attempt to re-auction or resell the Lot); iv.
rejection of any Bids by the buyer at future auctions; v. setting-off any
amounts owed by Wright to the buyer in satisfaction of unpaid amounts;
and/or vi. taking any other action we deem necessary or appropriate
under the circumstances.

3 Limited Warranty

Authorship Warranty Subject to the following terms and conditions,
Wright warrants, for a period of two (2) years following the date of sale,
the information presented in a Wright Catalog with respect to Authorship
of any Lot is true and correct, so long as the name of the Author is set
forth unqualifiedly in a heading in Bold type in the applicable and most
current Wright Catalog. The term “Author” or “Authorship” means the
creator, designer, culture or source of origin of the property, as the case
may be, as specifically identified in Bold type in the applicable and
most current Wright Catalog, and shall not include any supplemental
text or information included in any other descriptions (whether or not
in the Wright Catalog).
Exclusions from and Conditions to the Authorship Warranty
Notwithstanding, this warranty is subject to the following:
i. The benefits of this warranty are only available to the original buyer
of a Lot from Wright, and not to any subsequent purchasers, transferees,
successors, heirs, beneficiaries or assigns of the original buyer.
ii. This warranty shall not apply to any Lot for which a Wright Catalog
description states that there is a conflict of opinion among specialists
as to Authorship.
iii. This warranty shall not apply to any Lot for which, at the time of sale,
the statements regarding Authorship made by Wright conformed with
the generally accepted opinion of scholars, specialists or other experts,
despite the subsequent discovery of information that modifies such
generally accepted opinions. iv. The buyer must provide written notice
of any claim under this warranty to Wright (validated by no fewer than
two (2) written opinions of experts whose principal line of business
is the appraisal and authentication of art, antiquities, design objects
or other valuable objects similar to the Lot) not later than thirty (30)
days after becoming aware of the existence of such a claim, an in any
event no later than two (2) years following the date of sale, and must
return the Lot subject to such claim to Wright in the same condition as
at the time of the original sale. Wright reserves the right to appoint two
independent specialists to examine the Lot and evaluate the buyer’s
claim prior to buyer’s receipt of any remedy pursuant to this warranty.

Buyer’s Only Remedy for Authorship Warranty Breach The buyer’s
sole remedy, and Wright’s sole liability, under this warranty shall be the
cancellation of the sale of the Lot in question, or (if the sale has already
concluded) the refund of the purchase price originally paid by such
buyer for the Lot in question (not including any late fees, taxes, shipping,
storage or other amounts paid to Wright in accordance with these
Terms). Buyer hereby waives any and all other remedies at law or equity
with respect to breaches of this warranty.
Limit of Liability In no event shall wright be liable to you or any third
party for any consequential, exemplary, indirect, special, punitive,
incidental or similar damages, whether foreseeable or unforeseeable,
regardless of the cause of action on which they are based, even if
advised of the possibility of such damages occurring. With respect to
any sale of a lot, in no event shall wright be liable to you or any third
party for losses in excess of the purchase price paid by you to wright
for such lot to which the claim relates.

4

Rescission or Voiding of Sale by Wright

If we become aware of an adverse claim of a third party relating to a
Lot purchased by you, we may, in our discretion, rescind the sale. Upon
notice of our election to rescind a sale, you will promptly return such Lot
to us, at which time we will refund to you the Hammer Price and Buyer’s
Premium paid to us by you for such Lot. This refund will represent your
sole remedy against us and/or the consignor in case of a rescission of
sale under this paragraph, and you agree to waive all other remedies at
law or equity with respect to the same. If you do not return such Lot to
us in accordance with this paragraph, you agree to indemnify, defend
and hold Wright, its officers, directors, employees, agents and their
successors and assigns, harmless from any damages, costs, liabilities
or other losses (including attorney’s fees) arising as a result of such
third party claim.

5 Copyright Notice
Wright and its licensors will retain ownership of our intellectual
property rights, including, without limitation, rights to the copyrights
and trademarks and other images, logos, text, graphics, icons, audio
clips, video clips, digital downloads in, and the “look and feel” of, the
Wright website and each Wright Catalog. You may not obtain any rights
of ownership, use, reproduction or any other therein by virtue of these
Terms or purchasing a Lot. You may not use any of our trademarks or
service marks in any way.

6 Severability
If any provision of these Terms is held by any court to be invalid,
illegal or unenforceable, the invalid/illegal/unenforceable aspect of
such provision shall be disregarded and the remaining Terms enforced
in accordance with the original document and in accordance with
applicable law.

7

Governing Law

These Terms shall be governed by and interpreted in accordance with
the law of the State of Illinois and, by Registering to Bid or Bidding in
the Wright Auction (whether personally, by telephone or by agent),
the you agree to submit to the exclusive jurisdiction of the state and
federal courts located in Cook County, Illinois in connection with any
matter related to these Terms, the Wright Auction or other sale of a Lot
to you by Wright.

AUCTION
27 SEPTEMBER 2018
NOON CT

8 Expenses
In addition to the foregoing, you agree to pay to Wright or Seller on
demand the amount of all expenses paid or incurred by Wright and
Seller, including attorneys’ fees and court costs paid or incurred by
Wright or Seller in exercising or enforcing any of its rights hereunder
or under applicable law, together with interest on all such amounts
at 1.5 % per month (the “Enforcement Costs”) within thirty (30) days
of the buyer’s receipt of Wright’s invoice for such Enforcement Costs.

9

Definitions

The following terms have the following meanings: Author and
Authorship have the meanings given in Section 3. Bidding, Bid or
place a Bid means a prospective buyer’s indication or offer of a price
he or she will pay to purchase a Lot at a Wright Auction which conforms
with the provisions of Section 1. Buyer Costs has the meaning given in
Section 2. Buyer’s Premium means the following for any Lot: (i) 25 %
of the Hammer Price (or part thereof) up to and including $ 100,000;
(ii) 20 % of the Hammer Price (or part thereof) in excess of $ 100,000 up
to and including $ 1,000,000; and (iii) 12 % of the Hammer Price (or part
thereof) in excess of $ 1,000,000. An additional premium will be added
to any successful bid accepted through a third-party site.
Hammer Price means the price for a Lot established by the last bidder
and acknowledged by the auctioneer before dropping the hammer or
gavel or otherwise indicating the bidding on such Lot has closed. Lot
means the personal property offered for sale by Wright, whether at a
Wright Auction, Private Sale, Wright Now Sale or otherwise. Passed
Lot is a Lot which does not reach its reserve or otherwise fails to sell
at a Wright Auction. Private Sale is a non-public, discrete sale of a Lot
(such Lot typically not being exhibited by Wright). Purchase Price Bid
means the bid submitted by a Buyer for a Lot which is accepted as the
Hammer Price, or in the case of Private Sales or Wright Now Sales,
the price accepted by Wright for the sale of such Lot.
Register to Bid or Registering to Bid means providing Wright with
your complete, accurate contact information (including address, phone
and email) and a current, valid credit card number (including security
code), and (i) in the case of phone or absentee bidders, a properly
completed Wright bid form and (ii) in the case of online bidders,
registration with such authorized third-party online auctioneer service
providers described on our website on the How to Bid page. Reserve
has the meaning given in Section 1. Sale Date means, in the case of
Wright Auctions, the date of the closing of bidding for a particular Lot
and acceptance of the Purchase Price Bid for such Lot; in the case
of all other sales by Wright, the date Wright agrees in writing to sell
a Lot to a buyer.
Security Interest has the meaning given in Section 2. Seller means
the owner of a Lot offered for sale at a Wright Auction, Private Sale,
Wright Now Sale or other sale administered by Wright.

From the Collection of Paul Rand
Fernand Léger, Les Loisirs $ 50,000 – 70,000

Terms has the meaning given in the Introduction to this Agreement.
Wright Auction means the sale of Lots to the public through
competitive bidding administered by Wright (including sales
administered through a third-party Internet auctioneer authorized
by Wright). Wright Catalog means the design catalogs published
by Wright which features Lots available at particular Wright Auctions.
Wright Now Sale is a sale of a Lot consigned to Wright by a third
party, either posted on Wright’s website directly or solicited after
a Lot fails to sell at auction.
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